Freelancing Primer.

I.
Why freelance?


A.
Embrace freelancing as a way to keep yourself in the mix in journalism.


B.
You can’t get fired if you work for yourself.

II.
The basics of freelance life.


A.
Freelance reporting is a lot like enterprise reporting — you are not handed stories.


B.
Some beats might be better at freelance life than others.


C.
I'll talk a lot about journalism as a business.



1)
This does not mean I think of journalism only as a business.



2)
As if anyone gets into journalism for the money.



3)
Still, journalism is also a business.

4)
When you are a freelancer, you are a company.

III.
What ideas do you pitch? How do you pitch them?


A.
Know your outlet thoroughly.



1)
Read at least three issues, and maybe even go back a year or two.



2)
Know the audience of your outlet.

3)
Know how the outlet differs from its competitors in story angles.


B.
If pitching a magazine, generally aim for the front of book first.


C.
Get used to making cold calls to editors.



1)
Find out who the assigning editors are.



2)
Pitch the article as one you would like to read.



3)
Include no more than two or three paragraphs of story details.



4)
Include a paragraph or so of your resume.


D.
Don't be afraid to aim high for where you want your story to land.


E.
If at all possible, spin one topic into several stories.

IV.
A brief digression into blogging.


A.
It's got low overhead.


B.
You need to update constantly, if only to master the form.


C.
Link to lots of pages to show up on search engines.

D.
Include a comments page to help increase page views.

V.
How do you handle finances?


A.
What is tax deductible?



1)
http://ezinearticles.com/?List-Of-Tax-Deductions&id=976028



2)
http://www.irs.gov/taxtopics/tc500.html

B.
Consider a good accountant.


C.
It sounds obvious, but don't work for free.



1)
There might be a temptation to work free to try something new.



2)
The level of professionalism you deal with goes down with amateurs.


D.
Sometimes the expenses might outweigh the pay for a story.



1)
This might be worth it if it's a marquee story.



2)
Consider the story as advertising yourself.
